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ANNOTATION
The article is devoted to the study of modern trends and opportunities of digitalization of small

and medium-sized businesses in the Republic of Kazakhstan. A comparative analysis of the state of
e-commerce for the period from 2015-2019 is carried out, statistical data describing the dynamics of
the volume of e-commerce in the regions of the Republic of Kazakhstan are presented. There is an
increase in the volume of e-retail trade by 4 times, the sale of services by 3 and the total volume of
e-commerce by 2.8 times in all categories of e-commerce. Based on the above data, a conclusion is
made about the prospects for the use of e-commerce by small and medium-sized businesses in all
regions of Kazakhstan.

The authors consider digital platforms and electronic trading platforms as digital tools. Among
Kazakhstan's portals, the developing electronic platforms of ISMET.kz and Smart Satu.kz are
highlighted.kz and Smart Satu.kz.

The possibilities of using the capabilities of digital international platforms by small and
medium-sized businesses of the Republic of Kazakhstan are also considered.

.
Key words: digitization of small and medium business, online shopping, digital platforms.
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2015 2016 2017 2018 2019
155,7 226,4 264,5 395,5 436,0
50,9 78,5 106,9 144,6 206,3
65,7 67,7 87,2 114,8 108,6
39,2 80,2 70,4 136,1 121,2
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3362 196 211 2955 0,8
611 611 0 0 0,1
8494 5553 1928 1013 1,9
1423 555 0 868 0,3
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1 2 3 4 5 6
2196 2066 125 5 0,5

12701 12201 410 90 2,9
1809 1744 64 2 0,4

12139 8140 1010 2990 2,8
3511 2104 99 1308 0,8
367 360 0 6 0,1
594 382 54 158 0,1
3519 2669 615 235 0,8
1903 1406 428 69 0,4
2094 597 0 1497 0,5

- 43084 9200 7340 26544 9,9
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